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WHEN I THINK INFINITI, I think of Buzz 
Lightyear’s favourite destination. But Infi niti is 
also a Japanese premium car brand, launched 
in the USA in 1989. And if you had asked me 
before the recent SA launch what kind of car an 
Infi niti is, I would have told you that it is exactly 
what Lexus is to Toyota: an upmarket and 
sophisticated expansion of their current line-up. 
And I would have picked Lexus as Infi niti’s main 
competitor in the South African car market. 
Wrong on both accounts, if you listen to 
Infi niti’s marketing and publicity strategists. 
When Lexus came up in discussion, 
they vehemently contested the 
comparison. Boldly, the brand 
seeks to nab market share from 
South African favourites BMW, 
Mercedes-Benz and Porsche. 

The range includes the G 
coupe and cabriolet, the M 
sedan, EX crossover and the 
FX SUV, which I got to drive 
over some rain-soaked, twisty 
Cape country roads. The SUV 
comes in GT, S and Premium, with a 
choice of a petrol/diesel V6 or a 5.0-litre petrol 
V8. The car is luxurious and has a distinctive 
design language. According to Infi niti, its cars 
are all new and not based on any existing 
Nissan platform – but the FX still feels a bit like 
a sophisticated version of the Nissan Murano.

Nissan is building some great cars. So why 
not sell Infi niti as the upmarket, high-end Nissan 
product it really is, as is done in the US? When 
happy Nissan customers – of which there are 
many in SA – feel like buying a bigger car, why 
not convince them to stay within the family? 
That’s what I was thinking while climbing up a 
misty Du Toitskloof Pass experiencing fl awless 
roadholding, torque and acceleration, especially 
in the diesel model. Some critics liken the ride 
to the Porsche Cayenne’s. Though it handles 

well, this might be taking it a bit far. I can’t 
picture any Cayenne, X5 or ML driver 

giving up his ride for an FX, even 
the V8 – especially as there is 

no signifi cant price advantage. 
The FX50 S retails at an 
optimistic R856 000.

There are two dealerships 
in Gauteng; Cape Town and 
Durban will follow. In 2014 

Infi niti should have 10 glass 
sales palaces in the country. 

But while Infi niti is concentrating on 
brand-building, the German brands may 

not yet be trembling with fear.   

ENGINE 3.0-litre/3.7-litre diesel V6/5.0-litre V8
POWER 175/235/287kW and 550/360/500Nm
TOP SPEED 212/233/250km/h
PRICE From R676 000 to R856 000

ENGINE 1.4-litre four-cyl. turbo
POWER 141kW and 230Nm
TOP SPEED 225km/h
PRICE R271 600

XKR
ENGINE
5.0-litre 

supercharged V8

POWER
375kW and 625Nm 

PERFORMANCE
TOP SPEED 

280km/h

0-100KM/H

in 4.8 seconds

PRICE R1 313 400

Clearly, a few little letters can make a big 
difference. Just look at what AMG does for 
Merc or JCW for Mini. Opel’s acronym for 
pocket rockets is OPC – Opel Performance 
Centre. The Corsa OPC, introduced in 
2008, is now in its fourth generation. With 
its overly sporty styling – including the roof 
spoiler, those aggressive-looking gills, the 
triangular exhaust in the rear centre and the 

stunning 18-inch wheels – it attracts 
a younger crowd. Adding to the racy image 
are the Recaro seats and the eagle-eye 
daytime running lights. The thick, squared-
off steering wheel feels great and the bare 
aluminium pedals look the part. Just make 
sure you’ve dried the soles of your shoes 
on a rainy day – only the handbrake saved 
me from a fender-bender. – DL

Three little letters

To Infi niti – and beyond?
ARE BRAND-BUILDERS GETTING IT RIGHT, ASKS DIETER LOSSKARN

M A R K E T I N G

the Jag’s suit being even more elegant. 
A saloon with the heart of a sports car. 
� e R’s design is bolder, more muscular 
and is Jaguar’s most dramatic styling 
option. New triangular side vents add 
to the look, as do larger air intakes and 
the air vents on the bonnet. � e 20-inch 
alloys look absolutely great; the brakes 
get racy red calipers. Inside, ‘R’ and 
‘Supercharged’ badging hints at the 
power lying under the bonnet.

Now imagine the same engine and 
performance in a smaller, lighter, 
two-door coupé. � at’s the even more 
stunning-looking XKR, which I enjoyed 
in my � nal cat week. And what a week 
that was. While the fuel bill went into four 
digits, I had enormous fun with the car. 
Once again, I was impressed with how 
unobtrusively the Jag’s traction control 
system regulates, especially on wet roads. 
With the rear end of the car all over the 
place, it feels a bit like driving an old 
sports car. Great fun. 

Can this Jaguar driving experience be 
topped at all? Can it get any wilder? Well, 
yes. Personally, I Iove al fresco motoring. 
More fresh air and much more aural 
pleasure from the exhaust. As you can 
still add an S to the R, I am really looking 
forward to another feline week, this time 
in the XKR-S convertible.  
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